
1 TOPIC, A THOUSAND POSSIBILITIES: 
HOW DOES CNEA USES SOCIAL MEDIA?

Josefina Molinari - Press and Communication
National Atomic Energy Commision - Argentina



Argentine Nuclear Technology
for Development

Since 1950, CNEA has focused on 
human resources training, 
development of nuclear technology, 
support of basic research programs 
and development of related facilities, 
and has constantly fostered the 
applications of nuclear technology on 
areas such as medicine, food 
irradiation and environmental 
protection, among others.

CNEA is a scientific and 
technological organization devoted 
to the promotion of the peaceful uses 
of nuclear energy.



ATTENTION
PLEASE

Therefore, the main challenge 
is that each message, post, 

and contact with our audience 
communicate every issuer´s 

own universe.

Competence for attention 
is tough 

WE ARE 
MULTITASKING

Turned On TV 

Mobile Phone in hand

Computer

obvious eat



Design and planification of 
Social Media campaigns

Based on the premise that CNEA 
is “more than nuclear energy”, 
we created thematic groups 
that will serve as starting points 
to develop the following contents: 
 
• Human Resources Training
• Nuclear Technology Development
• Basic Investigation
• Application



Get to know our users

33,3K
FOLLOWERS

1,4K
FOLLOWERS

FACEBOOK. A 
growth of 8,46% in a 
one- year period.

YOUTUBE. A 
growth of 53% in a 
one- year period.

Twitter is a “news 
engine” and its 
audience purpose is to 
keep themselves 
informed about any 
worldwide current 
situation.

10,4K
FOLLOWERS

TWITTER. A 
growth of 22,6% in a 
one- year period.

Facebook has a wide 
audience as regards 
age and contents. We 
continue to have a 
good performance 
within the feed.

10,9K
FOLLOWERS

INSTAGRAM. A 
growth of 83% in a one- 
year period.

On Instagram, audience 
is young and active; 
videos provide the user 
with great approach and 
visibility results. 
Instagram is the biggest 
social media; its 
expansion is 
unbelievable.

YouTube is a video 
repository.



Content Generation: 
1 topic, 1000 possibilities.

AR- PET: From the lab to front pages

It is the first PET scanning device (Positron Emission 
Tomography) completely created in Argentina, developed by a 
group of people within the CNEA.

First step: Continuous follow- up of the project. As a part of 
the communicative strategy, in December 2007, a report and a 
video were published on our web site, Facebook page and 
YouTube channel. 

PHOTO. Once the AR- PET was installed at 
hospital de Clínicas on July 20, 2018, a picture 
of the experts jointly with the medical doctors 
was published. Such picture reached high 
virilization among social media networks and 
2,076,169 views.



VIDEO. 4 days later, a video related 
to the equipment transfer registered 
95,000 views, 1,700 likes, 128 
comments and it was shared 4,823 

Exponential leap as 
regards Facebook 
followers: from 25,100 to 
25,993 followers in one 
single day. One week later 
(27,718), the number of 
followers grew to 28,800.

Such CNEA´s social media explosion had 
its correlative in media throughout the 
whole country; the main graphic, radial, 
and TV media made interviews and 
columns.

CNEA´s website 
traffic also 
increased; 50% of 
such visitors gained 
access through 
Facebook.



Statistics and Big Data
We have access to more data, and such access is faster. This 
allow us to evaluate the effectiveness of communicative 
pieces we generate.

Therefore, before viralization, it is of vital importance to know 
the context. What is people talking about? Which is the 
audience´s behavior in social media?

We know there exist some facts that make us remain in 
silence, and some others that force us to answer quickly so as 
to participate in the conversation and take advantage of the 
moment.

Timing is essential in the 
social media 
interactive world. 



Organize the 
“active listening” 
in social media 
with quick and 
useful answers to 
individual´s inquiries

It is important that the 
community manager read 
messages or comments, 

and to the extent 
possible, answer them; 

this is part of social 
media 

It is recommended that 
community manager do 

not involve in discussions, 
insults or affronts. To 
involve in such things 

generates 
misunderstandings and a 

negative image.

Not only do we have to 
communicate, but also we 
must discuss. The institution 
has to talk through such 
means and besides, it has to 
listen what people say. 



The main goal is to take a stance and increase our visibility. 
Therefore, our strategy will be to concentrate on a theme that 
appeals to emotions and creates a close bond with society, as 
nuclear medicine, the speech adapted according to platform and 
public.

https://drive.google.com/file/d/1n4rXcnTQRqM6QH7MsJ_bEx50rIzkMbXw/view?usp=sharing



Final Comments
As users, we have reached the age of maturity 
within social media, they are a very important 
part of our daily routine and are constantly 
growing. 

Social media should be properly chosen, since 
we are not going to offer a better service just for 
the fact that we have presence in every network. 
In fact, this may be counter- productive. 

Language used within social media is closer to 
the user: it entails a real interaction between 
users and institutions.

Moreover, direct collaboration of users is needed 
and institutions should show gratitude for such 
interaction, and also assume when mistakes have 
been committed.



“It is harder to 
crack prejudice than an atom”

ALBERT EINSTEIN



THANK YOU VERY 
MUCH FOR YOUR 
ATTENTION

FOLLOW US

#LetsTalkNuclear




